The ethical challenges, and mitigating actions, to recruiting participants to a qualitative research study using the social media platform, Twitter by Donohue, Samantha
The ethical challenges, and mitigating actions, to recruiting participants to a 
qualitative research study using the social media platform Twitter.
Sam Donohue, Professional Doctorate in Nursing student, Oxford Brookes University
3. Ethical challenges 
•Threat to privacy of participants and 
researchers
•Dynamic platforms with ease of 
access to sensitive data
•Disinhibition effect of online fora 
(Gelinas et al, 2017)
•3rd party access to shared data
4. Researcher mitigation
• Privacy by Design principles
•Proportionate approach to risk
•Informed consent for data collection 
•Identity management
•Researcher transparency
•Reflexivity of researcher
•Abide by Terms of Service of Twitter    
platform
Recruitment to research studies 
using social media is increasing, 
though guidance, on the ethical 
implications of this method is 
limited (AOIR 2019). Researchers 
need to be cognisant of the ethical 
challenges and privacy implications 
of this recruitment method.
2. Benefits of using Twitter
•Capacity to ‘reach’ significant, 
heterogenous populations
•Ability to target high profile users to 
amplify reach (Wasilewski et al, 2019)
•Real time, discursive platform
•Flexible and cost effective
1. Introduction
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